
now and later candy history

now and later candy history traces the fascinating journey of one of America’s most iconic chewy candies. This
article delves into the origins, development, and enduring popularity of Now and Later candy, highlighting its
unique place in confectionery history. From its invention to its branding evolution, the candy’s story reflects
broader trends in the candy industry. The discussion also covers the candy’s cultural impact and the reasons
behind its lasting appeal among consumers. By exploring the manufacturing process, flavor innovations, and
marketing strategies, this comprehensive overview sheds light on the factors that have shaped the Now and
Later candy legacy. Readers interested in confectionery history, nostalgic treats, or candy branding will find
valuable insights throughout. The following sections provide a detailed table of contents to guide the
exploration of the now and later candy history.
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Origins and Invention of Now and Later Candy

The now and later candy history begins in the early 1960s when the candy was first introduced to the
American market. The confection was created by the Phoenix Candy Company, aiming to offer a unique chewing
experience that combined a hard candy’s longevity with a soft chewy texture. The candy’s name, "Now and
Later," reflects its dual characteristic: it could be enjoyed immediately ("now") or saved and savored over
time ("later"). This innovative concept distinguished it from other candies available at the time.

The design of Now and Later was inspired by the desire to create a candy that lasted longer than typical
chewing gum or hard candies, appealing particularly to children and teenagers who wanted a prolonged treat.
The candy’s rectangular pieces were individually wrapped, making them convenient for sharing and carrying. The
success of this concept quickly established Now and Later as a popular candy choice in the confectionery
market.

Founding Company and Early Production

Now and Later was originally produced by the Phoenix Candy Company, a firm known for its diverse candy
products. The company leveraged its expertise to develop a candy with a distinctive texture and flavor
profile. Early production methods focused on achieving the right balance between hardness and chewiness, which
became the signature trait of Now and Later candies.

Initial Market Reception

Upon its release, Now and Later candy received positive feedback due to its innovative concept and appealing
flavors. The candy quickly gained traction among younger consumers who appreciated its novelty and the
ability to enjoy it over an extended period. This early success paved the way for the brand’s growth and
expansion in subsequent decades.



Brand Evolution and Marketing Strategies

Over the years, the now and later candy history has been marked by significant brand evolution and strategic
marketing efforts. The brand adapted to changing consumer preferences and competitive pressures by expanding
its flavor offerings and refreshing its packaging. Marketing campaigns emphasized the candy’s unique selling
proposition—the choice to enjoy the candy immediately or save it for later enjoyment.

Packaging and Design Changes

The packaging of Now and Later candy has undergone several redesigns to stay contemporary and attractive
to consumers. Originally featuring simple, bold typography, the wrappers evolved to include vibrant colors
and dynamic graphics that highlighted the variety of flavors. These changes helped maintain consumer interest
and reinforced brand recognition in a crowded candy market.

Advertising Campaigns

Advertising has played a crucial role in the now and later candy history, with campaigns focusing on the
candy’s long-lasting nature and flavor variety. Television commercials and print ads often showcased the
candy as a fun and lasting treat, appealing primarily to children and teenagers. Slogans and taglines reinforced
the idea of enjoying the candy “now” or “later,” embedding this concept in popular culture.

Expansion of Product Lines

The brand expanded its product lines to include various flavors and limited edition releases, responding to
consumer demand for variety. This strategy helped Now and Later maintain relevance and attract new
customers while satisfying loyal fans who appreciated the classic flavors.

Manufacturing and Flavor Development

The manufacturing process and flavor innovation have been central to the now and later candy history.
Producing a candy that transitions from hard to chewy requires precise control of ingredients and processing
conditions. The candy is made from a blend of sugar, corn syrup, and flavorings, cooked to a specific
temperature to achieve the desired texture.

Texture and Composition

Now and Later’s distinctive texture is achieved by initially hardening the candy so that it can be sucked or
bitten into, then softening as it is chewed. This dual texture is a result of careful formulation and cooking
techniques that balance crystallization and moisture content. Maintaining this texture consistency has been a
manufacturing priority throughout the candy’s history.

Flavor Innovations

The brand has introduced a wide range of flavors over the decades, including classic fruit flavors such as
cherry, apple, grape, and watermelon. Additionally, special editions and seasonal flavors have been released to
diversify the product range. Flavor development involves extensive testing to ensure that the taste remains
vibrant and appealing throughout the candy’s long-lasting chew.



Quality Control and Production Scale

As the popularity of Now and Later grew, production scaled up to meet demand while maintaining quality
standards. Modern manufacturing facilities employ stringent quality control measures to ensure consistency in
texture, flavor, and packaging. This focus on quality has helped preserve the brand’s reputation in the
competitive candy market.

Cultural Impact and Consumer Reception

The now and later candy history is not only about production and marketing but also about its cultural
significance. The candy has become a nostalgic treat for many Americans, often associated with childhood
memories and classic candy store experiences. Its presence in popular culture reflects its widespread acceptance
and affection among consumers.

Nostalgia and Popularity

Many consumers recall Now and Later as a staple of their youth, contributing to its nostalgic appeal. The
candy’s long-lasting chew and memorable flavors have made it a favorite for generations. This nostalgia has
been leveraged in marketing to reconnect with adult consumers who grew up enjoying the candy.

Role in American Candy Culture

Now and Later holds a unique place in American candy culture as a product that bridges the gap between hard
candy and chewing gum. Its innovative concept and enduring popularity have influenced candy trends and inspired
similar products. The candy is often featured in discussions of classic American confections and retro snacks.

Consumer Demographics

The candy appeals primarily to children and teenagers but also maintains a loyal adult customer base. Its
affordability and portability make it accessible to a wide range of consumers. The brand has successfully
maintained relevance across diverse demographic groups through flavor variety and nostalgic branding.

Legacy and Contemporary Presence

Today, now and later candy history continues as the brand remains a significant player in the confectionery
market. Ownership changes and market dynamics have influenced the brand’s trajectory, but its core identity
remains intact. Now and Later continues to innovate while honoring the elements that made it a classic.

Ownership and Brand Management

Over time, Now and Later has changed ownership, becoming part of larger confectionery corporations. These
transitions have brought new resources and marketing power to the brand, enabling further expansion and
modernization. Despite these changes, the brand has preserved its traditional appeal and product
characteristics.



Current Market Position

Now and Later remains widely available in convenience stores, supermarkets, and specialty candy shops across
the United States. The brand competes successfully in the chewy candy segment by focusing on flavor
innovation and maintaining its signature texture. It is recognized as a reliable and enjoyable treat for all ages.

Future Prospects

The future of Now and Later candy includes potential flavor expansions, packaging innovations, and marketing
campaigns targeting both nostalgic consumers and new generations. The brand’s ability to adapt while
maintaining its historic qualities positions it well for continued success in the evolving candy market.

Innovative flavor launches

Sustainable packaging efforts

Engagement with digital marketing platforms

Collaborations and limited edition releases

Frequently Asked Questions

When was Now and Later candy first introduced?

Now and Later candy was first introduced in 1962 by The Phoenix Candy Company.

Who originally created Now and Later candy?

Now and Later candy was originally created by The Phoenix Candy Company, which was later acquired by
Ferrara Candy Company.

What makes Now and Later candy unique compared to other taffy candies?

Now and Later candy is known for its long-lasting chewiness and intense fruity flavors, encouraging
consumers to enjoy the candy 'now' and savor it 'later.'

How did Now and Later get its name?

The name 'Now and Later' reflects the candy's dual appeal: you can enjoy the flavor immediately ('now') and
continue to enjoy the chewiness over an extended period ('later').

What flavors were available when Now and Later was first launched?

When first launched, Now and Later was available in classic fruit flavors such as cherry, grape, apple, and
lemon.

How has the packaging of Now and Later changed over time?

Over time, Now and Later packaging has evolved from simple wax paper wrappers to colorful, branded



wrappers featuring vibrant graphics and clear flavor indications.

Which company currently owns the Now and Later candy brand?

Now and Later is currently owned by Ferrara Candy Company, a subsidiary of Ferrero Group.

Has the recipe for Now and Later candy changed since its introduction?

While the core recipe of Now and Later has remained consistent to maintain its signature chewiness and flavor,
there have been minor tweaks to improve texture and shelf life.

What cultural impact has Now and Later candy had since its creation?

Now and Later has become a nostalgic candy for many generations, often associated with childhood memories
and popular in American candy culture for its distinctive lasting chew.

Are there any notable promotions or advertising campaigns associated with
Now and Later?

Now and Later has run various advertising campaigns emphasizing its long-lasting flavor and chew, including
memorable slogans like 'Eat Some Now, Save Some for Later' to highlight its unique selling point.

Additional Resources
1. Sweet Beginnings: The Origins of Now and Later Candy
This book delves into the fascinating origin story of Now and Later candy, tracing its creation back to the
1960s. It explores the cultural and economic factors that influenced its development and how it quickly
became a favorite among candy lovers. Readers gain insight into the early production methods and marketing
strategies that set the foundation for its enduring popularity.

2. The Chewy Legacy: Evolution of Now and Later Candy Through the Decades
Covering the changes in recipe, packaging, and branding, this book examines how Now and Later has evolved over
the years. It highlights key moments in the candy's history, including shifts in consumer preferences and
advancements in confectionery technology. The book also features interviews with former employees and candy
historians.

3. Flavorful Time Capsule: The Varieties of Now and Later Candy
This title focuses on the diverse range of flavors introduced since the candy’s debut, analyzing how taste
trends influenced product development. From classic fruit flavors to limited editions, it documents the flavor
innovations that kept Now and Later relevant. The book also discusses flavor science and consumer feedback
over time.

4. Marketing Sweet Success: The Advertising History of Now and Later
An in-depth look at the marketing campaigns and advertisements that helped build the Now and Later brand. This
book explores the role of television, print, and digital media in creating a lasting brand image. It also considers
how promotional strategies adapted to changing audiences and competitive markets.

5. Now and Later in Pop Culture: Candy’s Role in Movies, Music, and Media
Exploring appearances of Now and Later candy in popular culture, this book showcases its influence beyond
the candy aisle. From notable movie scenes to mentions in song lyrics, it illustrates how the candy became a
cultural icon. The book also discusses fan communities and nostalgic connections.

6. The Sweet Science: Manufacturing and Ingredients of Now and Later Candy
This technical guide provides a behind-the-scenes look at the production process and ingredient selection for
Now and Later. It explains the chemistry of chewiness and flavor retention that characterizes the candy. The



book also covers quality control and innovations in candy manufacturing.

7. Family Business: The Founders and Makers of Now and Later
A biographical account of the entrepreneurs and companies behind Now and Later candy. It narrates the
challenges and successes faced by the creators and how their vision shaped the candy industry. Readers
discover personal stories and business strategies that contributed to the brand’s longevity.

8. Sweet Nostalgia: Childhood Memories and Now and Later Candy
This collection of personal essays and stories highlights the emotional and nostalgic connections people have
with Now and Later. It captures how the candy has been part of family traditions, school days, and special
moments. The book also explores the role of candy in memory and identity.

9. The Future of Now and Later: Trends and Innovations in Candy
Looking forward, this book investigates emerging trends in the candy market and how Now and Later is
adapting. Topics include new flavor developments, packaging sustainability, and health-conscious options. It
also speculates on the brand’s potential directions in an evolving confectionery landscape.
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